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Shampoo 22683.7 | 245446 | 26, 1 315077
- Medicated Shampoos 418. 462.1 51235 /3. 639.8
- Standard Shampoos 2226 240825 | 26.268.3 2 30.868.0
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Styling Agents EE e e e
Hair Care (<A 303122 | 323357 | 351791 | 385041 | 418487 | 446226
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Vidal Sassoon | Procter & Gamble (Guangzhou) Ltd

_,
Decolor
Schwarzkopf | Henkel (China) Co Ltd

Pantene
Satinique
Youngrace

Beiersdorf Hair Care Hube: Co Ltd I
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Henkel (China) Co Ltd
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che
Aupres 75
Avon
Maestro
Alberto V05

Licido Mandom (China) Cosmetics Co Ltd

Zhongshan Yong Li Daily Use Chemical Factory
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Guangdong Aikai Industrial Group Co Ltd

| Pantene |
| Atkai |
[Avon |
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74 20084 20094 201044 201144 20124 2013
Premium 7.4% 7.3% 7.5% 7.8% 7.7% 7.
Mass 92.6% 92.7% 92.5% 92.2% 92.3% 92.
Hair Care (K1) 100.0% 100.0% 100.0% 100.0% 100.0% 100
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HajCc S| A 2010 | 20114 | 20124 | 201:
Vidal Sassoon Procter & Gamble (Guangzhou) Ltd 30.6% 202% | 293% 29,
Satinique Amway (China) Co Ltd 14.3% 13.2% 12.3% 11.
Aquair Shiseido China Co Ltd 6.9% 6.6% 6.8% 8
Tsubaki Shiseido China Co Ltd 5.0% 6.2% 6.2% 6.
Asience Kao (China) Holding Co Ltd 23% 2.5% 27% 2.
Kiehl's L’Oréal China 1.1% 1.7% 22% 2.
L'Oréal Professionnel L’Oréal China 22% 2.1% 2.3% 2.
Schwarzkopf Professional | Henkel (China) Co Ltd 1.3% 1.4% 1.4% 1.
Wella System Professional Procter & Gamble (Guangzhou) Ltd 1.5% 1.4% 1.4% 1:
L’'Occitane L’Occitane Intemational SA 0.6% 0.7% 0.8% 0.
Kérastase L’Oréal China 0.5% 0.3% 0.6% 0.
Shiseido Shisetdo China Co Ltd 0.5% 0.5% 0.4% 0.
7| E} 33.2% 340% | 338% 34
A 100.0% | 100.0% | 100.0% | 100.
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<Procter & Gamble (Guangzhou) Ltd2] 5= W REE A28 7= U =8>
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Hair care 40.3% 12|
Depilatories 374% 12
Bath and shower 23.7% 1<
[Oral care 17.8% 12}
Men’s grooming 16.4% 22|
Skin care 6.2% 22}
Baby and child-specific products 11% 92}
|[Colour cosmetics 11% 14|
Mass cosmefics 15.1% 19
|Premium cosmetics 3.6% 524
IBeauty and Personal Care (M H]) 13.4% 19
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on DeColour Cosmetics Co Lid

Shanghai Huayin Co Ltd

Herbalcos International Group Helding Ltd

Nu Skin (China) Daily-Use & Health Products Co Ltd
Guangzhou Houdy Cosmetics Factory

Shanghai Zhanghua Health Cosmetics Co Ltd

Yunnan Batyvao Group Co Ltd

Hoyvu (Shanghai) Trade Co Ltd

X232 : Euromonitor International
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Shampoo 358037 | 375161 | 39.1478 | 407726

- Medicated Shampoos 8122 866.0 921.7 9792
- Standard Shampoos 330813 36.650.1 | 38226.1 | 39,7934
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